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Some Reflections on Social Media

A K Zianddin Ahmed

OMMUNICATION can be

consldered a core element of

our civilization. All animals

have the ability to communi-

cate with each other through
sounds - coolng, chirping, hooting,
barking, growling, mooing, and bleat-
ing, and so on. But they don't have lan-
guages like us. We communicate
through spoken languages. Our lan-
guage encompasses the creatlon of a
range of unique bits of sounds called
phonemes. Every language possesses
distinct sets of phonemes, and the mix-
ing of these phonemes glves Iise to
words and sentences that convey speci-
1c meanings to the listener.

The development of wrltlng came
much later in human history as a means
of representing spoken language ina vi-
sual form. Tt started with pictures, and
symbols, and eventually developed into
the alphabet. Writing allowed Informa-
tion to be recorded, stored, and commu-
nicated over time and space.

‘With the advancement of technology,
we now have digital communication
tools such as emall, instant messages,
electronic billboards, signs, scrolling
ads, and more. The digltal world of the
Internet and web has popularized the
term “soclal media.” Soclal media pro-
vides users the ability to share informa-
tion, photos, videos, hold conversations,
etc. over the Iinternet. Facebook,
YouTube, WhatsApp, Instagram, X (for-
mer Twitter), and TikTok are consid-
ered top soclal media platforms.

Soclal media has so captured our
lifestyle that we now convey our greet-
ings and wishes to immediate family
members through soclal media. Love and
wishes for spouses or children on occa-
slons like birthdays and anniversaries
are posted on social media. The words
and feelings that were once told only in
private are now open to the public eye.
The concept of privacy has changed.
Even when we meet In person, wWe con-
centrate more on taking photographs
and sharing them on soclal media with
accompanylng comments, rather than
deeply engaging in conversations anden-
joying each other's company. Similarly,
the practice of photographing food and
posting it on soclal media has become an
integral part of dining at soclal events.
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According to an Aljazeeranewsreport
of June 30, 2023, 4.8 billion people se so-
clal media every day with an average dat-
1y usage of 2.5 hours per person. This fig-
ure was 1.5hours In 2012, asstated by Sta-
tista. The trend 1s on the rise. Digltal so-
clalizing Is taking over the physical one.

Since 2010 World Soclal Media Day 1s
belng celebrated globally on June 30
highlighting 1ts significance and growth.
Soclal media’s Importance 1s also reflect-
ed by its business value. We can recall
Elon Musk’s acquisition of Twitter for
$44 billlon last year: It would be Interest-
ing to compare this amount with coun-
try-wise GDP for 2022 published by the
World Bank. It appears that approximate-

forms. The downslide 1s that these elec-
tronic connections are limited to inter-
actlons that end up in reading the cap-
tion of a post or seelng a plcture of
someone and then clicking on the “Iike”
button or Inserting some emo]l or gif,
etc. It's more like a protocal or soclal
norm detached from the heart.

The ease and abundance of digitalin-
teractlons are replacing or reducing
personal contacts. Greetings, wishes,
and expressions of love are moving
from the physical world Into the Inter-
net. We are keeping m touch but losing
the closeness. Thus, although the inter-
actlons are growing, bonding is loogen-
ing. Bonding and love bulld on sights

The ease and abundance of digital interactions
are replacing or reducing personal contacts.

Greetings, wishes, and

expressions of love are

moving from the physical world into the internet.
We are keeping in touch but losing the closeness.
Thus, although the interactions are growing,
bonding is loosening. Bonding and love build on
sights and sounds - face-to-face meetings and

heart-to-heart conversations. We

have the

proverb “out of sight out of mind”

1y 113 countries of the world could not
achieve a GDP of this magnitude in 2022
including our neighbors Bhutan and
Nepal. Furthermore, Mark Zuckerberg’s
Meta which owns soclal media platforms
such as Facebook, Instagram, Threads,
and WhatsApp has currently an estimat-
ed net worth exceeding $800 billion.

In 1885 Leo Tolstoy wrote his timeless
story “What Men Live By”. In that story,
an angel is punished by God and sent to
Earth to learn three lessons. The celes-
tlal being learns that humans live by
love. Today, Tolstoy’s angel would prob-
ably have declded that humans live by
soclal media.

In a sense, social media has made us
more soclal than ever. We are connected
with hundreds or even thousands of
people through various soctal plat-

and sounds - face-to-face meetings and
heart-to-heart conversations. We have
the proverb “out of sight out of mind”.

Digltal media is also driving out the
print media along with lts assoclated
culture of reading, imagining, and
thinking. According to a report pub-
lished in the Guardian in June last year,
on average, two newspapers were going
out of circulation every week in the
USA. In an Interview with CNBC in Au-
gust 2020, Mark Thompson, the then out-
golng CEO of the New York Times sald
that the newspaper cannot be expected
to have a print circulation by 2040.

In his March 2023 article, "Are We
Witnessing a Decline in Our Reading
Habit?" Scott H. Young, a bestselling au-
thor featured In The Wall Street Journal,
observed that a growlng number of indi-

viduals are shifting from booKs to smart-
phones 1n spending leisure time. Fur-
thermore, he noted that this shift 1ikely
signifies a broader trend towards shal-
lower forms of engagement on average.

Indeed, we are drifting towards shal-
lowness and superficiality Technology
has provided us with loads of options
for entertalnment, amusement, and
lelsure. It has expanded the scope of our
materialistic dreams. We have now so
much tolong for and so much to run af-
ter. Deep understanding and knowledge
have no place in this world of fast-paced
pursult of the newest and the latest.

Besides, our work and lifestyle are
constantly putting us under time pres-
sure. Consider the sheer volume of e-
malls and Instant messages we recetve,
the numerous soclal media posts we
scroll through, and the endless ads we
endure every day. Our employers’ expec-
tations have also changed. They now ex-
pect us to be reachable at any time
through digital commumication. We tru-
1y don’t have time to delve into the de-
talls of anything. There is so much news
and mformation pouring in every sec-
ond, that we can'’t afford to explore each
of them in depth. Consequently, we of-
ten just read the headlines and the visl-
ble part of any writeup; we can't
muster the time or will to scroll down.

Commensurate with this fast-paced
1ifestyle, we have developed short-form
content 11ke Shorts and Reels so that we
can convey everything in 60 seconds
tops. We've also adopted abbreviatlons
Iike OMG for Oh My God, BTW for By
the Way, HAND for Have a Nice Day and
50 on. We no longer have time to write
out full words let alone express feelings
in sentences. We now use emofls for
that. Are we golng back to the pre-alpha-
bet era of writing? There 1s a good side
to 1t though. We would be transcending
the barriers of language.

With the advent of AL, we now have
the amazing opportunity to offload the
burden of thinking, analyzing, and creat-
ing onto AL accelerating the descent into
the culture of shallowness and superfl-
clality We can now pass on a lot of our
tasks and activitles to ATto get them done
better. This will free up more of our time
10 Indulge In soclal media engagement.
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